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* Develop clear success metrics at the beginning of the campaign, and
track the campaign’'s efficacy based on those metrics.

* Test, test, and continue testing. Every campaign provides data on how
to make the next campaign even more effective.

While long-term marketing efforts often feel like a marathon, when all is said
and done, it's how you perform in the Last Mile that ultimately makes or breaks
the race. Map out a strategic Last Mile course, and implement tools with the
highest ROl to win.
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