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I would peg the moment at about April 1gg96. This was the MORE IN WEB EXCLUSIVES

collective point in ime when companies large and small began ket fai s dani Empire State Building [

chanting, “We have to be on the Web!” The interesting thing is, at Public affairs pros discover new Goes Green

areas of opportunity

the time many of these companies had no idea what their The Empire State Building plans

: - : é - . & ) - . PBS hopes vigeo portal casts it to reduce its carbon footprint by
specific strategy for going online was beyond “everyone elseis i i i nasily 40 percant, To highlioht
doing it.” Fast forward 13 years. The mantra has changed to: “We Social media practices a good the historic lan dmark as a madel
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have to be on Facebook and Twitter!”, but the strategy Choice cespile recession the world, Edelman crchestrated

underpinning the desire is still, “everyone else is doingit.” So, ' E?gﬁgciggas COMMmS:as recipe B0 IS O SIEnce Wi
what is the right social media strategy?
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Now more than ever, it is important to not get canght up in the

online trend du jour. Entering the social media arena without a

good strategy is at minimum a costly distraction. Worse, you Most Popular | Most Emailed Most Recent

can actually damage your brand. Moreover, if your company/ client is not quite ready to face public
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scrutiny. vou have other thinegs to focus on than social media. . . . .
e e = |nterview: Jack Leslie, chairman, Weber Shandwick
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Twitter is the hot tactic right now. Given alarge enough base of followers, it can be an extremely o Mar laurthas Ealortitha 0200 sanas wih
effective outreach and engagement tool. But, contrary to popular belief, Twitter isn't free. Given the integrated approach
time and resources required to build and maintain an effective Twitter presence, it's actually one of = InterContinental Hotels kicks off giveaway with a

global ‘bed jump’

= Ad Hoc Committee of GM Bondholders hires
Sloane

the more expensive online outreach tools at your disposal.

Remember that the true value of social media for companies lies in the ability to really listen to your = Hitachi Data Systems taps Bite Communications
as AOR

customers versus telling your story. If the number one rule in business is to find out what your : _
w Scharffen Berger reviews PR agencies

customers' needs are and then respond to them, social media provides a fantastic conduit into what : ; ! ;
= MillerCoors launches robust "cold front” marketing

your customers think and want. campaign

= UPDATE: FCC awards Burson digital TV

It's certainly tempting to get caught up in the social media fervor, but we can't lose track of the fact SWENEBERS OnEan

that it's still results that matter. Last month, we got a report from a study fielded by Opinion Research
Corporation that said consumers prefer to receive online information in the context of articles where V s [w'
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they can read about the product or service before they click through to learn more or buy. That

From Twitter to Facebook

consumer feedback reinforeces the idea that there's a major opportunity to use brand storytelling via Download the FREE Whitepaper! ek

online articles to get marketing messages across in measurable, convincing ways —a much more

contextual consumer contact than a 140-character tweet.

Depending on your clients' goals, a social media campaign may make a lot of sense. Just remember

Master the Power of
Social Media Marketing

it's only one tool in your PR toolkit.

Scott Severson is president of media company ARAnet that provides article-based cost per click

aduvertising platforms and feature article placements.
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5 : For companies with high-invalvement sales gycles, the struggle to
w engage and win new customers is an ongoing and...
View a Wikt including examples of successful pharma programs. i B

www.doseofdigital.com
Get the Most Value From Your Surveys with Text Analysis
Learn the benefits and advantsges of using text enalysis to gain the
maost value from your surveys.
Wiew Mow

CDH]IﬂEﬂtS (1) § Login to comment ||E) v Video Webinar: Using online video to strengthen your
relationship with your online community

B2B Marketers can use online video to enhance the two-way
dielogue with customers and prospects and strengthen the. ..
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This White Paper, sponsored by Pitney Bowes Marketing Sclutions, a
Scott makes a number of good points here. One can imagine situations in which being too tweety tips leading provider of web-based co-op marketing tosls, ..
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a brand with more serious issues facing it toward being tagged chirpy rather than earnest in

addressing the needs of its reputation and might even turn a much needed conversation with T S——

stakeholders and consumers into a cacophony of self-referential and ephemeral one liners. S T U ) S S I— A |8
managing high pressure demands imposed by difficult...

But it's the point he makes about consumers reading articles as they do research online that really Mg Bl

catches the eye. Well written, informative, articles — online or in print -- continue to influence

choices, and continue to have impact. At least for now. View More Research

As to the future generation? My 13-year-old danghter texts her social circle throughout the day. But Popular Tags

when it comes to learning ways of being (behaving) in the world, I have noticed, she seems to be
mining narrative novels and television shows and magazines. Itis a generation that also seems to Account Change AQEHE}" Arts and

take great pleasure in research tied to personal well-being and benefit. Entertainment Branding Briefs Campaign
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